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l About

casy for students,
to ind and book workspaces whenever they need then.
Whather they need a quiet spot for focused work or a
collaborative space for mestings, and can provide them with
the distinguished services in workspaces such as wi-fi places
and rooms equipped with all needs to work sasily and
‘comfortably Our app also offers a variety of options with real-
time avallobilty and instant booking. Enjoy flexbilty,

app.
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01 Discover 02 Define 03 Ideat 04 Design 05 Test
User Interviews Persona Journey Map. Wiretrame Usabilty Testing
User Research Empatny Mop Information Architecture. Visual Design

Competiive Analysis

l 01Discover Phase Q)

® Qualitative Research @ Key Insights Derived From The Interviews
Iveaci, crut poin poins of usars when secrching for work.Users prefer flexble booking options that allow them to
workspaces. Through user obs: the entire day,

based on their needs. There s also a significant demand for
spaces with specific amenities, such as high-speed Wi-Fi and
comfortable seating.

‘and feedback sessions, we explore how users currently find
‘and book workspaces, the challenges they face, and their
expectations for a seamiess experience.

‘needin workspace booking apps? inamenth? inamenth?
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® Key Insights Derived From The Servey

our quantiative

expressed a allowing them workspaces from a fow
spoed for

An easy-to-use with usars th minimal steps. inall, users are willng to

pay extra

and productivity. These insights are shaping the development of our app to better meet user noads with flaxibilty,relabilty, and an

Intuitive design.

® Competitive Analysis
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® Persona
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l 03 Ideat Phase

® Information Architecture
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® Journey Map

USER JOURNEY MAP:
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® High Fidelity Wireframes
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® TYPOGRAPHY
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Find Your Focus




